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We are building up full text 

searchable archives of everything 

we’ve ever browsed, shared, said or 

done… 



Why does your digital footprint ma/er? 

Your digital tracks and traces can shape your visibility, your reputation 
and your exposure to being targeted, hacked, spoofed…

 

• Online presence and participation is also how many of us build 
recogni2on and visibility… 

• Conduct online has social and legal implications for professional and 
personal life, employability, reputa2on… 

• Practice, expectations and etiquette change all the time…  

• But footprints may be available for years, throughout (and beyond) 
a life2me... 

• And can have serious impacts on your online identity, professional 
presence, reputation, security, and relationships to others…  
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Origins: UoE Managing Your Digital 

Footprint Research

• Principal’s Teaching Award Scheme-funded project (2014-15) investigated 

students’ understanding of their Digital Footprint through surveys (n=1457), 

focus groups and interviews. Led by Dr Louise Connelly (IAD and Royal (Dick) 

School of Veterinary Science) and IAD. 

• Outputs from research included best practice guidance, resources for 

educators, eprofessionalism guide and academic publications. 

• Further research is ongoing, including a 

PTAS-funded Yik Yak project (2016-17) 

looking at students use of this and similar 

anonymous and/or semi-private spaces. Led by 

Prof. Sian Bayne, Moray House School of Education.

(Including a third survey, analysis underway)



5% of University of Edinburgh Managing your 

Digital Footprint research participants* had 

found information about themselves online 

that they did not think was public.

* 2014-15 surveys, total responses: 1457



Why develop a MOOC?
(MOOC: Massive Open Online Course) 

We have been rolling out workshops, advice, and resources across UoE for several 
years… 

• We wanted to make these more scalable and flexible – beyond face-to-face or 
webinar sessions. 

• We wanted to bring our resources together and make these more widely available, 
as OERs. 

• We wanted to provide a self-led and structured route through our materials. 

• MOOCs are free*, open to all, accessible (via use of video and transcripts) and 
available across the world. 

– And that brings in many more perspectives, emerging issues, and more diverse discussions –
which benefits us and local learners, as well as the wider groups of participants. 

• We chose Coursera for profile and scale of audience, and an “on-demand” format 
so the course runs regularly making it more accessible to fit into participants lives. 

* Though they do (sometimes rather repetitively) prompt you to buy certificates.
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Digital Footprint MOOC (#dfmooc)
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If I Googled you, what would I find? 

The course focuses on different dimensions of a digital footprint, including 

developing an effective online presence, managing privacy, creating 

opportunities for networking, balancing and managing professional and 

personal presences (eprofessionalism). 

By the end of the course (MOOC) participants should be equipped to ensure 

that their digital footprint works for them, whether they want to be more 

private online, or are looking to create a more effective and impactful 

presence.  

Led by:

• Dr Louise Connelly, Royal (Dick) School of Veterinary Studies

• Nicola Osborne, EDINA



Digital Footprint Course Format

• 3 unit self-led online course.

• Free with optional (premium) 
certificates available. 

• Available across the globe via 
Coursera.

• Video content at the core, with 
additional text resources, links, 
readings. 

• Interactive activities, including 
assessed quizzes. 

• Peer reviewed final assignment.

• Can be used by an individual or 
cohort (e.g. for flipped classroom 
approach, with additional 
discussion, reflective activities, 
etc.)
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Week 1: What makes an online 

presence effective?

Learning Objectives

• Examine and understand what an effective online presence or 

"Digital Footprint" is and why it matters

• Reflect on your own online presence

• Examine how your digital footprint is created by yourself and 

others

• Find relevant information to help you manage your presence

• Set personal goals for managing your digital footprint
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Week 1: What makes an online 

presence effective?

Content includes:

• 8 videos, 5 readings, 2 quizzes.

• Introduces the course and key 
concepts.

• Encourages participants to reflect 
on their own digital footprint.

• Focus on the Uncontainable Self 
(Barbour & Marshall 2012), Who 
owns your data online.

• Guest video: Dr Jill MacKay on 
taking video games into 
adulthood.
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Week 2: Why does your digital footprint matter?

Learning Objectives

• Recognize how to take 

control of your online 

data

• Review your online 

presence

• Distinguish different 

approaches to keeping 

safe online
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Week 2: Why does your digital footprint matter?

Content includes 

• 15 videos, 5 readings, 1 quiz. 

• Interactive Zeemaps activity, and peer review activity. 

• Understanding effective online presence and issues of privacy. 

• Guest lectures:
– Dr Rachel Buchanan (University of Newcastle, Australia) on children 

and digital footprints. 

– Dr Ben Marder (UoE) on proactively managing your online presence.

– Prof. Lilian Edwards (Strathclyde) on what happens to your data after 
death. 

– David Brake (author of Sharing Our Lives Online) on audience and 
change over time. 
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Week 3: What does it mean to be an effective 

online professional? 

Learning Objectives

• Apply what you have learned from this 
course and create an effective online 
presence

• Demonstrate that you have carefully 
considered how you will manage your 
digital footprint

• Propose how you will effectively manage 
your digital footprint and online 
presence

• Recognize whether there are 
professional bodies guidelines or 
legislation relevant to your profession

• Use the advice of the experts to curate 
an online presence suitable for 
recruiters/work/profession
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Week 3: What does it mean to be an effective 

online professional? 

Content includes 

• 13 videos, 6 readings, 1 quiz

• Interactive activity: drawing your own digital footprint.

• The role of digital footprints in professional identity, professional bodies 
guidance on conduct, and (positive and negative) impact of digital 
presence on employability. 

• Guest videos:
– Rebecca Valentine (Careers Service, UoE) on using LinkedIn to build an 

effective presence.

– Tanya Lubicz-Nawrocka (EUSA) on student leaders and online presence.

– Sharon Levy (UoE) on eprofessionalism in the Nursing profession 

– Dr Karen Gregory (UoE) on professional academic online presence in the social 
sciences.

• Also: vox pops on tips for managing a digital footprint, with an 
encouragements for participants to Tweet their own additions. 
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Building Community & Engagement
• Social media are embedded within course activities: 

– Twitter (@DFMOOC/#DFMOOC)

– Flickr (Gallery of Digital Footprints)

– Zeemaps (share advice and plot your location on a map)

– Storify (capturing engagement). 

• We also run an associated research project to better 

understand online identity; digital footprint; and MOOC 

engagement
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Facts & Figures

• Launched 3 April 2017

• 3 week course (runs 
every 4 weeks)

• ~200 active learners per 
run

• 1,102 learners to date 

• 4.5/5 star course rating

• Guest lectures from University of Edinburgh (UoE) & 
international experts

• Our launch generated press coverage reaching 2.3 million+ 
through BBC Radio Scotland (Good Morning Scotland), The 
Herald, The Scotsman, The Scottish Sun, The Scottish Daily 
Mail, Scottish local press.
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How can you use the Digital Footprint 

MOOC & resources with your community? 

• Embed into information and digital literacy courses as a self-
contained unit, or for “flipped” classroom sessions – with follow up 
discussion and reflection.

• All our resources – including videos - are openly licensed (CC-BY) & 
available for reuse.

• The MOOC is complemented by wider Digital Footprint resources, 
including:
– e-professionalism resources, 

– Example guidance on using social media developed for course handbooks, 

– Wiki (work in progress) on using social media in teaching and learning, 

– worksheets for planning and reflecting on practice. 

We would love to hear your ideas for using/re-using content, and 
your feedback on the course and resources!
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Resources for Educators

Accompanying the MOOC: Presentations, videos, slides, worksheets, 
action plans, activities for use in teaching, training, CPD etc. 



More Digital Footprint Resources

http://www.ed.ac.uk/institute-academic-

development/about-us/projects/digital-footprint

https://www.wiki.ed.ac.uk/display/SMFE/

http://edina.ac.uk/contact



Sign up for the #DFMOOC course

• Course runs every 4 weeks

• Latest session started this 

Monday (13th Nov)

• Next session starts Monday 

11th December 2017. 

Join now, #dfmooc: https://goo.gl/jgHLQs



Questions & Discussion

Further comments and questions welcome: 
nicola.osborne@ed.ac.uk


